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Case Study

A Degree
Above the Rest

The branding of
UNC's Kenan-Flagler Business School

OBJECTIVE

UNC Chapel Hill's Kenan-Flagler Business School set an aggressive goal
for national and international presence and high-caliber recognition. As
an established, top-ranked business school, UNC's Kenan-Flagler needed
a distinct brand image and messaging to uniquely position themselves
among the strong competition (Harvard, Darden, Wharton, Kellogg, to
name a few). The School had to embrace its differentiating strengths, and
consistently implement its image and messaging across the broad
spectrum of marketing communications for multiple programs,
departments and constituents — all of whom had been working
independently (in silos) using different vendors and designs.

At the same time, each facet of UNC's Kenan-Flagler still needed to
maintain an independent, clear image of its own. As with most
recruitment efforts and academic institutions, all pieces needed to be
extremely useful. There was a great deal of information to be clearly
communicated in addition to “selling” the School and reinforcing their
top-ranked image.

It was with this mission and message that UNC's Kenan-Flagler Business
School asked MHC to assist them in developing an effective school-wide
brand image.

The University of North Carolina at Chapel Hill
Kenan-Flagler Business School

America’s first state university, UNC Chapel Hill was
chartered in 1789 and opened to students in 1795. UNC has
been recognized in every national survey in the past 30
years. U.S. News & World Report’s Annual Guide to
America’s Best Colleges ranks UNC among the five best
public universities in the nation. The ambience of the
university community includes the beautiful 698-acre
campus and the area of Chapel Hill — America’s
quintessential college town.

UNC's Kenan-Flagler Business School is one of the oldest
accredited business schools in the United States. The School
is known for its progressive research, application-oriented
teaching, and the strength of its collaborative relationships.
lts commitment to develop socially responsible,
performance-driven leaders and its focus on team-based
learning continue to distinguish the School's top-ranked
programs for students, executives and companies.

UNC BUSINESS: Shaping leaders, driving results.™

UNC Business™ comprises all the programs, research and
outreach that UNC's Kenan-Flagler Business School provides
its students and business organizations. The School's Frank
Hawkins Kenan Institute of Private Enterprise and its
outreach to business around the world enrich the MBA
experience here. The School’s Executive MBA and Executive
Education programs cultivate dynamic interaction and
relationships among faculty and corporate executives. These
keep faculty research and teaching close to the most vital
issues affecting business, enhancing the curriculum.

The School is known for its progressive research,
application-oriented teaching, and the strength of its
collaborative relationships. Its commitment to developing
socially responsible, performance-driven leaders and its
focus on team-based learning continue to distinguish the
School’s top-ranked programs for students, executives and
companies.
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APPROACH

In order to build recognition of their top-ranked programs, MHC
recommended UNC Kenan-Flagler's brand image and messages integrate
a corporate polish and a “real world of business” practicality. Later, this
image helped demonstrate the School’s new tagline "UNC Business:
Shaping leaders, driving results.”

Smart, business-minded copy and the logical organization of content
joined together with compelling, sophisticated photography and a
contemporary asymmetrical layout.

The asymmetrical layout was integral to the brand image of UNC's
Kenan-Flagler. It meant that the design was not based on a template
where each spread was a similar layout. The varied positioning of text
and images generated visual interest.

Though each piece differed according to the color palette, photo subjects
and targeted messaging, certain key design elements were employed
consistently. These included copywriting and photography style, large
headlines, consistent fonts and photo treatments and similar type
formatting. In addition, each cover exhibited an appropriate but dynamic
full-bleed photo.

This asymmetrical look enabled MHC to be flexible in producing distinct,
innovative designs, while projecting a bold and consistent image for the
school as a whole.

Headlines were represented as quotes, creating third-party endorsement
of UNC's Kenan-Flagler. From the information-heavy recruitment
brochures to annual reports and the School's alumni magazine, content
was carefully reorganized to allow appropriate room for key selling
points and nuts-and-bolts information. This approach proved to be cost-
effective in production and, in the end, reinforced credibility while
speaking the language (in text, image and logical organization) of the
business target audience.

MHC worked progressively with each program to customize the look
while staying mindful of the School’s key marketing messages. At each
step in the process, MHC researched the competition (and their
marketing) as well as the nuances of each target audience. Because of
this relationship investment, MHC was able to create solutions that met
objectives for each constituent as well as the organization.

Multiple Programs

UNC’s Kenan-Flagler provides top-ranked
executive learning in the following top-ranked programs:

MBA
(Master of Business
Administration)

lifelong

Four formats of this degree are
designed to meet the needs of high-
potential executives of varying age
and experience: The Full-Time MBA,
Evening Executive MBA, Weekend
Executive MBA, OneMBA® (a
collaborative partnership of five top-
ranked business schools spanning
four continents).

Provides focused seminars and

Executive courses for executives at every career

Education stage as well as programs custom-
designed for companies.
A one-year, full-time Program that
produces graduates prized by
recruiters at the Big Four accounting
firms, as well as national and

MAC regional firms. A Program that

(Master of provides a top-ranked business

Accounting) education in the context of broad-
based liberal arts education, for UNC
undergraduate business majors or
minors admitted to the business
school.

BSBA A Program that provides a top-

(Bachelor of Science ranked business education in the

in Business context of broad-based liberal arts

Administration)

education, for UNC undergraduate
business majors or minors admitted
to the business school.

PhD Program

Graduating top research faculty that
go on to teach at the world's best
business schools.

International
Business
Programs

A wide variety of programs available
to students and executives in all of
UNC Kenan-Flagler's degree
programs, from Working
Lanaguages™ courses and Global
Immersion Electives to international
practica and internships, exchange
programs with over 40 of the
highest-ranked business schools
around the world, and a whole host
of other opportunities for
experiential learning abroad.
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